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CASE STUDY

S U N K I S T ®  S A U C E S  &  D R E S S I N G S



H E L P I N G  A N  I N G R E D I E N T  
M A N U F A C T U R E R  L A U N C H  
I N T O  R E T A I L
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WHEN LIFE HANDS YOU
AMAZING RESULTS

A  R E T A I L  M A R K E T  
L A U N C H  T O  R E M E M B E R

ColinKurtis helped expand the Sunkist® brand 

identity in a new category with an on-trend 

and exciting product launch campaign. 

Initially known as a fresh fruit brand and later 

expanding into soda beverages and more, 

Sunkist® wanted to broaden its product 

offerings with a premium, citrus-flavored

line of sauces.

As a result, Sunkist® Sauces & Dressings 

grew brand awareness throughout the food 

industry with a new product line—and was 

even named Prepared Foods Favorite 

Product in April 2022. 

C A S E  S T U D Y  /  S U N K I S T

9.5 Million Impressions
from PR

29.5 Million Impressions
from Digital & Social

3 9  M I L L I O N
T O T A L  I M P R E S S I O N S

256K Web Engagements

191K Social Engagements

106K Sweep Entries

+9.7K Social Followers

5 7 5 . 7 K
T O T A L  E N G A G E M E N T S

2.5x ROAS —25% higher 
than our original goal 

13K Digital Ad 
Engagement

D I G I T A L  M E D I A  
C A M P A I G N  
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T H E  C H A L L E N G E

Sokol Custom Foods licensed Sunkist® 

to create a dressing & sauce consumer 

product. And since Sunkist® was 

known primarily as a fresh fruit and 

soda brand at first, ColinKurtis 

supported them in finding unique

and engaging ways to highlight their 

citrus-flavored additions.

Sunkist® Sauces & Dressings introduces a versatile 

line of fruit-forward products for salads, bowls, 

entrees, and more. The on-trend flavors offered a 

desirable taste for every taste bud, meaning any 

meal cooked became a gourmet dish in an 

instant, with just one finishing touch.

C A S E  S T U D Y  /  S U N K I S T
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T H E  S O L U T I O N

Bring Sunkist® Sauces & Dressings to market with 

a fresh citrus look! ColinKurtis identified marketing 

opportunities in the digital space to create a 

winning market launch plan. We built a multi-

faceted campaign, including a website, social 

media presence, Google Ads, trade & consumer

PR and sweepstakes to generate buzz for Sunkist® 

Sauces & Dressings.

 

Additionally, with the product sold at a higher 

price point, we had to effectively communicate 

the value these dressings and sauces brought

to the table. 
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L A U N C H I N G  A
T A S T E F U L  W E B S I T E

A stellar product launch requires a new website.

Including engaging information such as recipes, 

seasonal tips, customer reviews and more, 

ColinKurtis designed and implemented the 

perfect balance of fun and luxury on the new 

Sunkist® Sauces & Dressings site.

 

For an optimal user experience, ColinKurtis 

updated content with quarterly SEO reviews and 

updates and created additional pages. The clean, 

easy-to-navigate layout provided the desired 

brand exposure and led customers to purchase 

the sauces directly from the Sokol site.

C A S E  S T U D Y  /  S U N K I S T

sunkistsauces.com
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The sweepstakes gave consumers a chance to win gifts ideal for summertime.

Altogether, the prizes were valued at over $3,000 and included the following items:

• RTIC 52 Quart Ultra-Light Cooler

• Black Sonos Roam Portable Speaker

• Khaki Picnic Backpack Set with Insulated Waterproof Pouch for Family Outdoor Camping

• Sunkist Sauces® Branded Charcuterie Board

• Assortment of Sunkist® Sauces & Dressings

• Wayfair Gift Card

T H E  Z I N G  T O  
C U S T O M E R S ’  Z E S T

With the flavor trends on our side, we 

launched a sweet sweepstakes, called 

Sunkist® Sauces Summer Sweeps, to 

increase brand awareness and grow 

engagements. Think summer, but 

with a citrus twist.

C A S E  S T U D Y  /  S U N K I S T
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F R U I T F U L  R E S U L T S  
W I T H  G O O G L E  A D S

ColinKurtis carefully crafted a Google Ads 

campaign to develop brand awareness and 

gain web traffic for users seeking dressings, 

sauces and new recipes!

Part of our recipe for success included 

strategic ad placement and management

to ensure the best ROI possible.

C A S E  S T U D Y  /  S U N K I S T
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M O T I V A T E D  B Y  F L A V O R

The ads were tailored toward customers 

who cook and bake at home but are 

seeking that extra pizzazz of flavor to take 

their dishes from plain to gourmet. 

This Sunkist® Sauces & Dressings line 

helps cooks feel like successful chefs in 

their own homes by providing the zesty 

or sweet final touch.

C A S E  S T U D Y  /  S U N K I S T
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D R E S S E D  U P  F O R  
S O C I A L  M E D I A

Sunkist® Sauces & Dressings made 

quite the debut on social media 

platforms, utilizing both paid and 

organic opportunities. With the 

creation of fresh Instagram and 

Facebook accounts, we had a blast 

developing content from scratch: 

• Recipe posts

• Visually appealing food 

photography

• Sweepstakes reminders

and much more
I N  F A C T ,  C I T R U S  H A S  N E V E R  L O O K E D  B E T T E R !

Sunkist® Sauces & Dressings made quite the splash with 29.5 million impressions

from Digital & Social and 191K social engagements.

C A S E  S T U D Y  /  S U N K I S T
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A  D E L E C T A B L E
P R  B L E N D

The perfect topping deserves the 

perfect PR strategy.

So, together with a consumer PR 

partner, ColinKurtis developed a 

media pitch campaign to support 

the product launch.

From media relations and pitching

to press release creation and 

reporting, our thoughtful approach 

took Sunkist® Sauces & Dressings 

from the ‘pick of the crop’ to the

‘pick of the store shelf’!

Raise your bottle for
the outstanding PR result of

9 million
I M P R E S S I O N S !

C A S E  S T U D Y  /  S U N K I S T
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D I G I T A L  M E D I A  C A M P A I G N  R E S U L T S

After a successful product launch for brand awareness, 

ColinKurtis took to online retail programs promoting sponsored 

ads on Walmart.com & Instacart to drive sales! 40% of grocery 

sales in the next 2 years are anticipated to come from third-party 

delivery partners like these. 

What we did to set up Sunkist® for sales success: 

• Created advertising accounts

• Updated SKUs and product listings

• Developed keywords

• Managed placement, bidding and reporting

From July 2022-December 2022, Sunkist® saw 25 million 

impressions and a 2.5x ROAS, which was 25% above our 

original goal!

C A S E  S T U D Y  /  S U N K I S T



Get in touch with Mitch Robinson 

mitch@colinkurtis.com to find out 

what the marketing and creative 

experts at ColinKurtis can do for you 

and your business.

L A N D  A  S W E E T  P A R T N E R


