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BRAND BUILDING
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T H E  A U D I E N C E

Manufacturers of wellness supplements 

Food & beverage manufacturers

Healthcare practitioners

T H E  S T O R Y

After years of rigorous clinical testing, 

SR CarnoSyn® is one of the most 

science-backed supplements 

available on the market. SR 

CarnoSyn® delivers 5 key wellness and 

healthy aging benefits in one 

supplement to your customers, 

connecting your brand to the 

expanding demand for everyday 

wellness and health. 
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B E H I N D  T H E  S T O R Y

ColinKurtis built the SR CarnoSyn®

brand from the ground up, 

developing personas not just for its 

key target audiences, but also for 

their consumers. This helped us 

define the opportunity in a 

meaningful way. 

.

We developed a wide range of content 

leveraging science and market information 

that was repurposed into digital, social, 

video, thought leadership and sales 

support materials—all with strong 

branding and consistent messaging for

a leads-focused campaign. 

C K  S E R V I C E S

ü Web/Digital

ü Media Management

ü Strategic Planning

ü Creative Execution

ü Sales Support

ü Account Service
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MAKING AN IMPACT

Social Impressions +147%

Engagements +281%

S O C I A L  M E D I A
E N G A G E M E N T

Web Engagements +22%

Organic Search +20%

Social Web Traffic +143%

W E B S I T E

Google Ads 

Engagement +250%

Email Engagement +6.5%

D I G I T A L  A D S

G O A L S  &  R E S U L T S

Collaborating together, CK and SR 

CarnoSyn® concentrated on 

increasing brand awareness to 

establish them as THE superior

beta-alanine product that gives 

customers a competitive advantage. 

Our primary strategies led us to 

drive awareness, consideration and 

education of the 5 key benefits of 

SR CarnoSyn® beta-alanine 

supplementation. 

C A S E  S T U D Y  |  S R  C A R N O S Y N
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A D  C A M P A I G N

C A S E  S T U D Y  |  S R  C A R N O S Y N

To drive brand awareness, CK created 

a comprehensive ad campaign with 

print and online executions that 

focused on promoting 5 healthy aging 

benefits in one. 

Additionally, the online executions 

were designed to promote specific 

end user benefits, such as immunity 

support and balanced mood.
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I N T E R A C T I V E  
B R O C H U R E S

THE NEXT BIG MOMENT 
IN HEALTHY AGING AND  
EVERYDAY WELLNESS

As more consumers strive to preserve their health, the 
time is right for a breakthrough in medical science. 
Backed by years of clinical research, SR CarnoSyn®  
beta-alanine unlocks the many benefits of the antioxidant 
carnosine to help people get more out of life. Learn 
what’s behind this exciting new product, and how you 
can take advantage of a turnkey private label program.

HEALTH BENEFITS

Five health  
benefits in one  
simple supplement

click the circles to learn more

As the science proves,  
SR CarnoSyn® beta-alanine 
helps carnosine do wonders for 
a body. Get to know the five 
key benefits that will help your 
customers preserve their health 
and maintain an active lifestyle.

MUSCLE
FUNCTION

SYSTEMIC 
PROTECTION

HEART
HEALTH

BONE
HEALTH

BRAIN
HEALTH

*These statements have not been evaluated by the Food and Drug Administration. 
This product is not intended to diagnose, treat, cure or prevent any disease.

C A S E  S T U D Y  |  S R  C A R N O S Y N

Interactive brochures were tools created 

for the sales team, providing a digital 

platform to present potential customers 

with detailed information about the health 

benefits of SR CarnoSyn® beta-alanine, the 

science behind it as well as the benefits of 

the turnkey programs available. 

Featuring multiple engagement options, 

the brochures displayed information to 

potential customers as a follow up, for 

guided or self-discovery exploration of 

what SR CarnoSyn® can offer.  
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W E B S I T E

C A S E  S T U D Y  |  S R  C A R N O S Y N

CK prioritized web updates to 

create additional pages with more 

relevant information as well as a 

new layout to improve overall 

functionality.

The new site delivered a user-

focused experience with better 

organized and more 

comprehensive, engaging content.

See it live
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S E L L  S H E E T S  &  
I N F O G R A P H I C

C A S E  S T U D Y  |  S R  C A R N O S Y N

CK created content designed to inform 

and engage. Leveraged across a variety 

of channels, such as lead generating 

opportunities with industry publication 

partners, these tools clearly explained 

the SR CarnoSyn® benefits for its target 

audiences, including:

• 5 important health benefits

• Science and research behind 

beta-alanine

• Consumer insights and trends

• Market insights

• Turnkey production and packaging



1010

V I D E O S

C A S E  S T U D Y  |  S R  C A R N O S Y N

Watch The Science Behind SR CarnoSyn® Watch SR CarnoSyn® Frequently Asked Questions

Watch Dan | SR CarnoSyn® Watch Lana | SR CarnoSyn®Watch Mary | SR CarnoSyn®

CK created a series of videos promoted 

through a variety of mediums (web, 

trade media, social), featuring the 

following strategies:

• Educational/explainer

• Animated FAQs
• Consumer testimonials



1111

L I N K E D I N

C A S E  S T U D Y  |  S R  C A R N O S Y N

CK established the brand’s presence on 

LinkedIn with a paid and owned program. 

We developed a mix of engaging content 

to inform prospective customers of the 

health benefits and consumer demand for 

SR CarnoSyn®. By creating numerous 

brand awareness and lead generation 

LinkedIn ads, we were able to drive social 

engagement and web traffic as well as 

collect leads. 

The results showed a 281% increase

in social media engagements, and 

consequently, a 143% increase in

web traffic from social media.
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T O T A L  E A R N E D  M E D I A  
I M P R E S S I O N S  2 0 2 1 - 2 2

1M

E A R N E D  M E D I A / P R

CK developed a media and PR plan that 

prioritized organic exposure, helping 

boost SR CarnoSyn®’s credibility and 

brand presence. We organized and 

completed the following: 

• 6 press releases

• 15 interviews & submissions

• SupplySideWest 1:1 editor
meeting series

The final results were remarkable,

with a total of 1 million earned media 

impressions.
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Get in touch with Mitch Robinson 

mitch@colinkurtis.com to find out 

what the marketing and creative 

experts at ColinKurtis can do for you 

and your business.

C H O O S E  A  S T R A T E G I C  P A R T N E R


